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Scanning the QR code on your

mobile device will allow you to access

electronic version of this Data

Fellow’s project.

1. Open your camera app on your
mobile device.

2. Hold your device over the QR
code so that it is clearly visible.

3. Open the website when it pops up
on your screen.

Research Questions
There Is a general assumption that students with an undergraduate arts degree do not attain success The COTA Data Fellows team is * Review of the project through COTA
compared to their peers in other fields. cre - o Dean and Associate Dean
 Does this assumption bear out to be true or false? UtI|IZ|ng d quantltatlve approach {0
* How Is success measured (Income level, personal satisfaction, happiness index, etc.)? our Data Fellows project. Through e Coordinate with Alumni Association
» Are there standard success benchmarks? If so, what are they? Do we use a comparison of non-arts groups for such _ _ .. - - :
benchmarks? an extensive literature and existing to prepare for survey distribution

: w:i gl;:gra;ztzv:riéa:\llzicl)gbtljerl?cjergraduates with arts degrees? instrument review, we have o Approval through IRB
- What has been measured, what trends can we compare it to? developed a survey to be distributed  Distribute survey and collect data
» Are graduates in the arts able to take advantage of more broad job opportunities? t - -
0, COTA alumnl. Our gOa| IS 10 o Ana|yses of data
collect enough survey responses to .
Review of Literature Y y Tesp Develop report and prepare for

In our review of existing literature and data sets, we found incongruent findings with both positive and
negative data reports related to alumni success in the arts. What we have found Is that existing reports tend
to support the goals of the reporting organizations. In many instances, there appears to be an attempt to
justify the existence of the arts, when other disciplines do not appear to feel the pressure to do so. \We also
reviewed multiple first destination reports such as the SNAAP survey.

For Example, Otis College of Art
and Design, a specialized private
arts college, produces a highly
distributed report in collaboration
with the Institute for Applied
Economics entitled The Otis Report
on the Creative Economy. This
report attempts to address the
entirety of the economic impact of
the arts, design, and related fields on
the economy of California. The
report emphasis the arts as an
economic juggernaut in the
commercial, educational and non-
profit sectors of the California
economy. The report for Otis then
serves as a marketing and
recruitment tool for their college.
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Conversely, the Creativz Report-
Creativity Connects: Trends and
Conditions Affecting U.S. Artists
takes a national perspective on the
arts and the economy. It presents
more of a deficit perspective. A
partnership between the Center for
Cultural Innovation and the National
Endowment for the Arts, the report’s
conclusions emphasize a deficit
perspective.

2. Artists share challenging economic
conditions with other segments of the
workforce.

Making a living as an artist has never
been easy, but broader economic trends
such as rising costs of living, greater
income inequality, high levels of debt, and
insufficient protections for “gig economy”
workers are putting increasing pressure
on artists’ livelihoods. Artists also face
unique challenges in accessing and
aggregating capital to propel their
businesses and build sustainable lives.

3. Structural inequities in the artists’
ecosystem mirror those in society
more broadly.

Race-, gender- and ability-based
disparities that are pervasive in our
society are equally prevalent in both the
nonprofit and commercial arts sectors.
Despite the increasing cultural and ethnic
diversity of the country and the
broadening array of cultural traditions
being practiced at expert levels, the arts
ecosystem continues to privilege a
relatively narrow band of aesthetic
approaches.

The universities that we found tracking first destination data in
the arts report information with titles like “Overall Success
Rate” similar to Miami University in Ohio.

First Destinations

2016-2017 College of Creative Arts

Graduating Class Size: 232

Graduates with Data: 188

Knowledge Rate: 81.0%
Overall Success Rate*

96.3%

* The Overall Success Rate is the percentage
of graduates who are successfully placed
(employed, enrolled, military, or
volunteer/service program).

Employed Full-Time: 58
Average Salary: $44,301
Median Salary: $42.500

Primary Activity of Graduates

G 0t Ol

Entrepreneur B
Freelance FT (2.1%) & P

Post Grad Fellowship/Internship FT (4.8%) & P
Temp/Contract FT (1.1%) & P

0
Seeking Continuing Education %
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the success and satisfaction of .

the last 10 year with an

provide significant data related to distribution

Review how document can be
utilized to improve outcomes for
current students and support for
graduates

alumni who have graduated within

undergraduate degree In the Arts.

Implications for Action

7. Did your college major equip you with transferable skills (check all that apply)?

Using the data from the survey, we can begin
to examine ideas relating to:

My college major did not equip me with transferable Ability to serve as a leader

skills.

Ability to be organized and manage time wisely

Ability to think creatively N _ _
Ability to communicate effectively

Ability to revise and refine
Ability to gather, interpret and analyze information

e » BEACH 2030 goals: defining how COTA

' graduate success Is measured within the arts
(happiness index, salary, income level,
personal satisfaction) within the next 10 years.
What does that specifically look like for
CSULB COTA grads in comparison to other
schools across the country?

8. How hong have you been in your current career/job?

9. How would you categorize your employment?
Traditional Employment (ie 9-5 M-F)
Freelance/Gig Economy/1099

Frhoar fnlaacn omoe o
Othet x_[.-lLd::k_' Specity)

* Developing COTA wide internship program
or professional practice seminars to prepare

10. Are you currently working in a field related to your degree?

graduates for understanding of realistic

workforce expectations, average income

e levels, and overall general understanding
11. How satisfied are you with your current job/career? fi e I d .

Not Satisfied

Somewhat Satished

* Continue to send annual survey to COTA
graduates to collect data.



