
Coronavirus disease 2019 (COVID-19) has been 
circulating in the United States for over two years. As a 
result, many Americans have reported a variety of 
constraints and lifestyle shifts. The food supply chain is a 
specific area that has been greatly affected. Restaurants
and grocery stores have had to cater to consumer needs 
and desires, while following precautionary measures. 
Today, it remains to be seen if consumer demand has 
significantly changed because of the pandemic. This 
research study sought to assess participants’ changes in 
food purchasing from before the pandemic to a time
point during the pandemic.

§ Total participants=76

§ Majority female (84.21%)

§ Majority 21-30 years old

§ Majority White (39.47%), Hispanic or Latino (23.68%), 
and Asian (14.47%)

§ ~Half of participants were full-time workers (46.05%)

§ ~Half of the participants (55.26%) were enrolled in 
college 

§ Majority purchased food on their own income (Figure 2)

§ The average amount of food spending was divided into 
8 distinct categories (Figure 3)

§ Majority did not identify as food insecure (77.63%)

§ No statistically significant differences in food purchasing 
attitudes as a result of the COVID-19 pandemic

§ No statistically significant differences in food purchasing 
preference drivers or locations as a result of the COVID-
19 pandemic

• All Kendall’s tau-b coefficients were large and positive 
at the p = <.05 level, indicating a monotonous positive 
relationship (Table 1)

• In this study, food purchase attitudes, preference 
drivers, and preference locations did not yield any 
significant change between the pre-COVID-19 and 
current-COVID-19 responses

• Smaller sample size

• Retrospective study – asked to recall information

• May need to assess the long-term effects post-
pandemic 
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• Approval – Institutional Review Board & Family and 
Consumer Sciences Department Chair

• Cross-sectional design – Variables could 
not be manipulated, and information was being 
sought on what was happening in a certain 
population during the COVID-19 pandemic

• Convenience sampling – Flyer sent via university 
email contact and social media outreach.

• Snowball sampling – Recruited participants were 
encouraged to share the link with their own network

• Instrumentation – Demographic questionnaire, 
COVID-19 Food Attitude (FACT) Rating Scales, 
Preference Ranking Tests (Figure 1A and B)

• Data Analysis – Descriptive statistics for demographic 
data; Kendall’s tau-b for FACT and Preference scales

Overall, changes in food purchasing attitudes and 
preferences due to the COVID-19 pandemic amongst the 
sample group were not significant. This study provides 
insight for food-centered professionals in which the 
current major event (COVID-19 pandemic) may have little 
to no effect on food purchasing trends amongst 
consumers. Future time points during the pandemic may 
bode different findings.
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Figure 1A and B. Examples of pre-and current-COVID-19 food preference ranking scales.

Figure 3. Bar graph representing the average amount of money participants spend on 
food per week.

Figure 2. Pie chart representing participants who purchase food on their own 
income versus those that do not.
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Table 1. Results from Kendall’s tau-b analysis of food purchasing driver preferences 
amongst participants.


