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IN A TREMENDOUS SHOW OF BEACH PRIDE, ALUMNI, FRIENDS, 

FACULTY, PARENTS, STUDENTS, AND STAFF JOINED FORCES 

IN SUPPORT OF DECLARE: THE CAMPAIGN FOR CSU LB - THE 

UNIVERSITY'S FIRST MAJOR FUNDRAISING CAMPAIGN - AND 

TOGETHER, WE MADE HISTORY. 

As DECLARE got underway, we denned three main campa ign "pil lars" (o r priorit ies) 

that wou ld guide our efforts and t hat reflected the values and focu s of t he university 

as a who le : 

TRANSFORMATION - encompasses initiatives that enhance the academ ic 

ente rpri se; incl ud es programmatic innovation th ro ugh fa culty resea rch and c reative 

and sc holarly ini ti atives. 

UNEQUALED ACCESS - mea ns di smantling barrie rs - lea rning, fin ancial, or 

othe rwise - to ensure that our stud e nts are successful in the ir acade mi c, art isti c, 

athl eti c, and li fe pu rsuits. 

A GREATER COMMUNITY - includes important ca pital projects and community 

pa rt nershi ps that be nefit both ca mpu s and commun ity. 



The response from the Beach communi ty was truly impressive. 

Forty- Niners from across the country and around the globe 

answered this historic ca ll to action. As a result , we met our 

ambitious fundraising goal we ll ahead of schedu le and ended 

up exceeding our $225- million goa l by the time we reached 

our target date of December 31, 2015. 

Every donor and every gift made a difference . DECLARE 

was a resounding success because thousands of donors 

made gifts of al l sizes to the projects that were most 

important to them. Now, because of donors like yo u, we 

have a university that is better ab le to serve all of us . In the 

following pages, we proudly sha re some high li ghts from 
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55,891 
number  of 

new first-time donors 
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92,479 
total number of 

donors 

$238 million 
AMOUNT RAISED• 

• WE EXCEEDED ORIGINAL GOAL OF $225 MILLION 

CAMPAIGN PRIORITIES: 

18.7% 
A GREATER COMMUNITY 34.4% 

TRANSFORMATION 

46.9% 
UNEQUALED ACCESS 



Alumni & Parents 
35%

Friends
35% Corporations & 

Foundations 
25%

Organizations
5%

268,808 total number of gifts

CONSTITUENCY (DONOR) TYPES: 

$71 million 
SCHOLARSHIP 

CONTRIBUTIONS 

208 
NUMBER OF NEW 
SCHOLARSHIPS 

·
$8•1 11 · 

m I 10n 
AMOUNT RAISED FOR
PRESIDENT'S SCHOLARSHIPS 
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Tens of thousands of donors DECLARED their support 

for The Beach during the campaign. We are proud to 

feature a few of those stories. 

5TH 
BEST PUBLIC REGIONAL UNIVERSITY 

IN THE WEST 
US.NEWS & WORLD REPORT 

TOP 

BEST COLLEGI·. 

10 
\ \Ll'E 

IN THE NATION 
TIME MAGAZINE 



Boeing Flight 
Simulator
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REl C'H-1NG 
NEW HEIGHTS 

Continuing a long tradition of providing outstanding 

support to the university, The Boeing Company 

supported many programmatic and student-success 

initiatives, particularly in the areas of human factors, 

engineering, and supply chain management. 

The Boeing Company Flight Simulator (pictured) 

allows students to run a va riety of real-world 

aviation scenarios. 



Nearly  
300,000
CSULB total graduates 

OFCSULBSTUDENTSARE 
57% 
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RESEARCH 
WITH TEETH 

MARINE BIOLOGY 
As president of Body Glove International, Russ Lesser 

('64, Accountancy) has helped the company grow into 

one of the world 's most respected watersports brands. 

Mr. Lesser continues to support his alma mater 

financially and by donating wetsuits and equipment 

to the university's renowned marine biology program. 



UNEQUALED ACCESS
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UTEACH 
Students in CSU LB's Urban Teacher Education Academy 

(UTEACH) wil l benefa from new stipends and scholarsh ips 

furnished by a generous contribution from SchoolsFirst 

Federal Credit Union. The program, which offers yearlong 

"teaching residencies" in local urban schools, has been 

renamed SchoolsFirst FCU UTEACH . 

AN AVERAGE 

$84,500 
MID -CAREER SALARY OF 

43,00 
CSULB ALUMNI LIVE IN 

CALIFORNIA 





6 
Dirtbags 
have won a world 
series ring 

46 



A   GREATER COMMUNITY 

A FIELD OF OUR OWN

BLAIR FIELD 
Marilyn Bohl played softball and basketball 

as a high school student in Marble Rock, Iowa, 

and over the yea rs she has remained passionate 

about sports. A loyal fr iend of the campus, 

Ms. Bohl has made significant invest ments in 

Long Beach State Ath letics, estab lishing the 

Mari lyn Bohl Endowed Ath letic Scholarship, 

contributing to the Blair Field renovation project, 

and supporting other key initiatives . 



VITAL SIGNS

A GREATER COMMUNITY

CARING FOR 
OUR COMMUNITY 
Long Beach Memorial has been an outstanding partner, 

working closely with our School of Nursing to expand 

and enhance educational opportunities for nursing 

professionals in our commu nity. Long Beach Memorial 

provided sign incant support for initiatives such as 

the "RN to BSN Completion Program," wh ich 

provides an educationa l pathway for registered nurses 

who wish to expand their nursing capabi li ties to the 

BSN professiona l leve l. 



CSULBPRODUCESTHE 
JIIGIIE~T NUl\lBEH 01 ISN Glt\Dl'ATES 

IN THE CSU SYSTEM 

CSULB STUDENTS 

,000 
CONTRIBUTED 

MORE THAN 32,000 SERVICE IIOUHS 
TO THE COMMUNITY IN 2014-15 
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