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Our Mission

We are "Cornucolr)ia. " Qur feam ap/o/ies critical *hin/eing, organizaﬁon and

crea*ivhty to solve food insecurity in the city of Norwalk. We will host a food
a/iyemts fo heﬁ Imnt food on the table and relieve

ing groups of peoP/e.

drive fo Inrovia/e meals and infre

Some O'I[ 7%)6 STress O'I[ s*rugg

Our Skills Target Audience

A Mea/i:r Tﬂt [ ow-income families
C;ZZ:? Tah,'i,,l/el-y”g Co//ege & hlgh school students
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meliness

The Chailenge

[here is a Inrob/em with Ineoln/e lf)eing unable fo access a consistent and sufficient

amount of food /\/Iamy worldwide, inc/ua/ing the communify of Norwalk, low-income

families, and the e/o/er/y, wonder when *hey'// ge7L their next healﬂﬂy meal.  For low-
income families s%ruggling with financial difficulties, affora/ing nutritious meals oftfen
becomes a o/ai/y cha//enge, imlnac%ing their We//-being and s*aloi/ify. Students who go
hungry offen have a *ough time in school because not eafing well can lead o trouble
focusing, lower 9m0/es, and even /ong-*erm health issues. Older adults and IneoP/e with
disabilities migh* also find it hard o ge% food because %hey have trouble moving around,
ma/eing it difficult for them fo s*ay hea/ﬂ»y and ina/epena/enf When IneoID/e cant count
on having enough gooa/ food, H')ey offen worry about when their next meal will come,
showing how imlnor*an* it is fo find ways fo he//a those olea/ing with food insecuri%y.
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Our Plan Bf Action

———

Etma/ralising/ Money Source: /\cce,ﬂt sponsorships and donations from local

businesses, corlpomﬁons, and fundraise fhrough local institutions
Resources/Materials Needed: De/iverg drivers (to deliver food to disabled and/or
e/a/er/y IneOP/es' homes), canned foods, fresh fruits & veggies, gmphic a/esigner, social
media manager, Peo,?/e fo organize and pac/eage foods

Potential Par*nershi’pif Schools, churches, local slnomts teams, groups of citizens
Communication/Promotional ldeas: Local social media groups, in schools, mentioned
in local spor*s compefi*ions, Ipromofea/ in local businesses and institutions,
Fromofiona/ f/yers/ Pamph/e* in the mail

Call to Action: Promotions will include links and GR codes fo a webpage on the cify's
site dedicated to our camFaign for IneoF/e to volunteer and donate and slpreaa/

awareness 'FOF our cause

Evaluating'Success

TO ASSesSS *he fina/ resu/fs, we can see I’IOW mamy dOVWHLI.OV)S we receivea/ OIHGJ V)07L€

how many IpeoF/e attended our food drive. We will also add surveys fo our

campaign's Webpage 'ILO measure I'l[ F@OPIQ benefiHea/, WhOI?L we COM/d dO beHer, WI’IOI'IL

we did rigH, and it we should ever do a food drive again. We can look at how

students school Inerformance chamges atter Hf:ey have meals to eat at home, and
the same goes for adults in the Wor/eplace. Word about the food drive will also
slpreaa/, which migH be more honest than the survey.
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