Application for 
CSULB SCHOLARLY AND CREATIVE ACTIVITIES AWARDS 
ASSIGNED TIME AWARDS (CODE 22B) for AY 2005-2006, 
SUMMER STIPEND AWARDS for the Year 2005, and 
MINI-GRANTS for the Year 2005
1. NAME:_Mary Wolfinbarger    DEPARTMENT:  Marketing 
3. ACADEMIC RANK: Lecturer _____ Assistant Professor _____ 

Associate Professor _____ Professor XXX 

4. APPOINTMENT STATUS: Tenured XXX Probationary _____ 

Not Tenure Track _____ FERP _____ (semester in residence ____) 

5. TIME BASE: _____ 9 months _____ 12 months 

(See Eligibility criteria on pages 1 and 2 of the Announcement). 

6. Fall Applications: _____ Mini-Grant _____ Summer Stipend 

Spring Applications: XXX Assigned Time 

7. PROPOSAL CLUSTER: 

_____ A. Basic or Applied Research in natural sciences, engineering or mathematics. 

XXX    B1. Applied Research in business, health, human services, education, public  
                administration, or library scholarship. 

_____ B2. Basic Research in humanities, social sciences, fine arts scholarship. 

_____ C. Creative Activity in fine arts and creative writing. 

8. TITLE OF THIS PROPOSAL: KEEPING UP WITH THE TIMES:  INNOVATION AND USAGE IN LATER ADOPTING SEGMENTS
Description of Research: With advanced health care and an increased global standard of living, there is a growing and sustainable population of adults age 65 and older. Often these older adults, or seniors, have both disposable income from wealth accumulated as working members of society, and disposable time as people retired from the full-time workforce (Coyne and Nielsen 2002). Given time, health and wealth, it is perhaps not surprising that IDC estimates that 39% of U. S. seniors use the Internet from home, and that it is one of the fastest growing segments (Glasheen 2003). I am currently involved in an ongoing multi-grant, multiyear, multi-dataset project, the goal of which is to explain and model the internet adoption and use process among seniors who are 65 and older. Understanding the adoption process will enable both marketers and public policy makers to develop programs that better meet the needs of seniors.
Background of Research: While we have written two reports and made two presentations for an industry/NSF consortium (CRITO) and as well have written two conference papers (one of which has already been published), we are still very much wrestling with the writing and analysis for a major journal article. I have had to learn significant new skills (using NVIVO for qualitative analysis of in-depth interviews and two quantitative techniques, binomial and multinomial logit analyses, which enable me to model category membership, e.g.  adoption/non-adoption of the internet). The analysis is still in progress, but the results so far are intriguing.  For example, cultural currency (keeping up with the times) is rated by seniors in our national representative sample as the most important reason for adopting the Internet (although communication with friends and family is a close second). Curiosity is strongly related to technology optimism and is a driver both of adoption and number of uses on the internet. Seniors with strong self-efficacy (in the proactive coping sense) are only more likely to adopt the internet if they are curious as well. Another surprising finding is that seniors who rated themselves high on technology discomfort were no less likely to adopt than other seniors if they were nevertheless curious.  Our data reveal that seniors who are both curious and uncomfortable with technology coped with their discomfort by relying on friends, family or other mentors to help them to adopt and use the internet.
Research Design: Twenty-six seniors were interviewed using semi-structured long interviews (Spradley 1979). Interviews were approximately 90 minutes in length and were audio and digital video recorded and transcribed. Conflicting codes were discussed among the researchers until they identified a mutually agreed upon resolution. The interview data provide a rich understanding of the research issues, focusing on detailed usage patterns, motivations, and goals. Based on themes identified in the interview data, we constructed a survey. Following a pre-test of the survey instrument using seniors at a “senior university,” a telephone survey was finalized and fieldwork was supplied by a professional research firm, IDC. Our sample is a disproportionate random sample of 464 seniors as we oversampled internet users. Questions for users included their curiosity, self-efficacy (pro-active coping), their assessment of their own computer expertise, reasons for adopting the internet, attitudes about internet use, their technology optimism, how they use the computer and what other technologies they have adopted and their demographics. Non-users were asked similar questions but did not answer questions about internet use and were asked why they have not yet adopted the internet. Thus, we have already collected the data and our analysis is in progress.
Outcomes: We are developing a manuscript to be targeted to a major marketing publication, the Journal of Consumer Research. The research is far enough along so that this SCAC will enable me to complete the analysis and manuscript for submission. (References available by request).

FACULTY HISTORY OVER THE LAST THREE YEARS (from September 2002 to present): 
GRANTS (No grants presently include assigned time for research)
*SCAC outcome: June 2003: Wolfinbarger, Mary, Hope Jensen Schau and Mary Gilly."Senior Adoption of the Internet." Awarded $15,000 by Center for Research on Information Technology and Organizations (CRITO). (This grant does not include money for assigned time.)

June 2003: Gilly, Mary, Hope Jensen Schau and Mary Wolfinbarger. "Household Decision Making at a Distance," Awarded $15,000 by Center for Research on Information Technology and Organizations (CRITO). 
PUBLICATIONS
Forthcoming Journal Publications
*SCAC Outcome: Celsi, Richard, Mary Wolfinbarger and David Wald (forthcoming), "The Effects of Earthquake Measurement Concepts and Magnitude Anchoring on Individuals’ Perceptions of Earthquake Risk," (Earthquake Spectra, accepted January 2005). (The relevant SCAC was received 5 years or so ago – sometimes it takes awhile!)

*SCAC Outcome: Wolfinbarger, Mary and Mary Gilly (forthcoming), "Employees are Consumers, Too: How Organizational Advertising Affects Trust, Organizational Identification and Customer Focus," (accepted to Marketing Science Institute's Working Paper Series, accepted December 2004).

Min, Sam and Mary Wolfinbarger, (forthcoming, 2005) "Do Early Movers, Clicks and Mortars, and Generalists Prevail in e-Commerce?," Journal of Business Research, 58, 1030-1039.

Refereed Working Paper
*SCAC outcome: Wolfinbarger, Mary and Mary Gilly, (2002)".comQ: Conceptualizing, Measuring and Predicting e-Tail Quality," Working Paper, Report No. 02-100, (Boston, MA: Marketing Science Institute). 

Refereed Journal Articles
*SCAC outcome: Wolfinbarger, Mary and Mary C. Gilly (2003), "eTailQ:  Dimensionalizing, Measuring and Predicting etail Quality," Journal of Retailing, 79, 183-198. 

Witkowski, Terry and Mary Wolfinbarger (2002), "Comparative Service Quality: German and American Ratings Across Service Settings," Journal of Business Research, Vol. 55 (November) 875-881.

Celsi, Richard and Mary Wolfinbarger (2002), "Discontinuous Classroom Innovation:  Waves of Change for Marketing Education," Journal of Marketing Education, 24 (1),  April, pp. 64-72.

Invited Reviewed Journal Article and Book Chapter
*SCAC outcome: Wolfinbarger, Mary and Mary Gilly (2003), "Consumer Behavior" in The Internet Encyclopedia, ed. Hossein Bigdoli, John Wiley. 

Refereed Conference Presentations (with published papers)
*SCAC outcome:  Gilly, Mary, Hope Schau and Mary Wolfinbarger (2003), "Seniors and the Internet: Consuming Technology to Enhance Life and Family Involvement," Proceedings from the Home Oriented Informatics and Telematics (HOIT) Conference, Irvine, CA, April 6-8, 2003, Section 6:  Demographics and the Internet, pp. 1-15 .(Presented at HOIT, Irvine, CA, April 7, 2003).

Other publications and presentations for the three year time period can be found at my website, www.csulb.edu/~mwolfin/resume3.htm.

Past Scholarly and Creative Activities Awards (all 22b) 
Note: Publications and grants based on SCACs are keyed in my resume above. 
*SCAC 2004-2005 Bonding through Cultural Subversion: Consumers’ Connectedness with the The Simpsons – I am presently collecting and categorizing data from Fan Sites and Fan discussion groups.
* SCAC 2003-2004 “How Advertising Impacts Employee Pride, Organizational Identification and Customer-Focus.”  One manuscript was accepted in December to the prestigious Marketing Science Institute’s Working Paper Series. An additional paper will also be submitted this month to an elite management journal, Administrative Science Quarterly (the manuscript is complete except for adding details about the match of sample characteristics with the population for one of the participating organizations).

*SCAC 2002-2003 (Spring 2003) “Increasing Seniors’ Independence and Connectedness Via the Internet.” A conference paper based on our qualitative findings was written and presented (paper is keyed above in my history). We also obtained a $15K grant (listed above in my faculty history) from CRITO to follow up our qualitative research with a national telephone survey of seniors. We conducted pre-testing using volunteers from CSULB’s Senior University. In addition, 26 interviews with seniors have been transcribed and entered into the qualitative data analysis software program NVIVO. We used our grant money to pay for a national telephone survey from market research firm IDC so that we would have a nationally representative sample of seniors. In 2003, we published and presented a conference paper on this topic and have written one additional paper to submit to a conference (probably an AMA summer conference). As well, we have written two reports and made two presentations to the industry/NSF organization that provided the grants. Most importantly, we are now actively working on writing a manuscript for one of marketing’s 3 leading journals, Journal of Consumer Research. 

*SCAC 2000-2001 (deferred SCAC award to 2001-2002) “E-Qual: Developing a Measure of e-commerce Quality” One manuscript on this topic was accepted into the prestigious working paper series published by Marketing Science Institute. A second manuscript was published in fall of 2003 in the Journal of Retailing. A book chapter substantially based on this research was published as well. (Note: The measure has been called both .comQ and eTailQ in publications due to the requests of editors and reviewers.) Each of these three publications is keyed in my faculty history above. 

