Outside Eyes War Room

The War Room is the engine and nerve center of operations for Outside Eyes, a
niche PR firm specializing in crisis management and brand strategy.

From Fortune 500 crises to A-list celebrities, the War Room monitors the media,
develops rapid response systems, and crafts messages for clients.

Whether it is an internal request or a client demand, the War Room interns are
expected to work efficiently to produce a perfect product b on time, every time.

Job Description

War Room interns should be resourceful, proactive, and fast. The job has a few
primary roles: media monitoring, research, rapid response and crafting messages for
partners and clients.

Interns are required to work at least 20 hours weekly and report on their actions daily.

About Reed Dickens

A former White House Assistant Press
Secretary, Reed Dickens is CEO and
founder of Outside Eyes, a consulting
firm that specializes in media strategy
and crisis management. Dickens is
also a partner of a private equity
group, a regular contributor for CNNOs
Larry King Live, and he still finds the
time to speak at corporate events all
over the country.




Client Testimonials

QDutside EyesO strategic approach to managing the media in a crisis is second to none.O
Andy Reid, Head Coach of Philadelphia Eagles

OOutside EyesO innovative approach to branding and media strategy has dramatically
enhanced our exposure and recognition in the institutional marketplace.O
Drew Lawton, President of Fridson Investment Advisors

OWe're talking Baghdad-level crisis-management experience here.O
Sports Ilustrated

GDutside Eyes provided our companies with a much-needed brand overhaul. From the
powerful messages to the optics and design of the web site, we now have a much more
powerful brand.O

Shane Richardson, President of Sterling Global Solutions

OOutside Eyes taught our managers to communicate in a way that tells our story in the most
concise and compelling way possible, but without losing our credibilityO
Jodi Rolland, Divisional Managing Director, Merrill Lynch

(Dutside Eyes successful execution of a state-wide awareness

campaign for the California Rx Card has led to thousands of

uninsured Californians saving on their prescription drugs.O
Edward Brown, Director of the California Rx Card Program

OOutside EyesO team has designed forward thinking strategies for the
Brothers on multiple fronts. From designing and managing a presidentia
style press corps for the Burning Up tour to grassroots campaigns for th
Jonas Brother 3D Experience and the launch of JONAS, the new TV se
the War Room has continually met our needs in both speed and messag
development. O

Kevin Jonas, Co-Manager and Father of The Jonas Brothers
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Intern Testimonials

"You are in the main action at this brm and it really
prepares you for the real world.! If you want an internship
where you aren't running to get coffee or sitting in the
background Pling papers, this is the one for you!O
Kelsey Chapman, Student

Chapman University

OMy time at Outside Eyes was more than just an
'internship.#lt was a place where | was challenged,
coached and included as a integral part of the company,
giving creative input on projects.O

Natalie Alvarez, Director of Communications and
Brand Management

GenNext

"I have learned the importance of consistency and
transparency. Outside Eyes gave me the opportunity to
learn from the best and to test my abilities in the world of
public relations.O

Emily Sopo, Student

Chapman University

Please send all resumes to Shauna Fleming:
shauna@outsideeyes.com

Resumes for Spring 2010 internships are due by
Wednesday, November 4th.

***Limited positions available
For more information on internship schedule and deadline

for interviews, please contact Shauna Fleming at
949-296-1520.
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THE 3D CONCERT EXPERIENCE
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