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I. General Information

	Course Number
	GBA 500

	Title
	Orientation / Initiation 


	Units
	3.0 credits

	Prerequisites
	MBA standing

	Course Coordinator
	Professor Lynn Dymally

	SCO Prepared by
	Professor Lynn Dymally, David Horne, Mark Washburn, and Jasmine Yur-Austin

	Date prepared/revised
	January 2010


II. Catalog Description

Study includes the introduction to management, organizational behavior, business ethics, and quantitative analysis. Processes emphasizing socialization and acculturation into both the roles of MBA student and practicing manager are covered. The course provides experiential learning with regard to the concepts of individual ethics, teamwork, and/or spreadsheet analysis. Letter grade only (A-F).

III. Curriculum Justifications

The Orientation / Initiation course provides students an overview of management concepts and specific skills that span multiple disciplines and courses.  The course provides an important foundation for scholarly work; along with analytical and qualitative tools to aid decisions in multiple settings.  Students are also exposed to team building, leadership concepts, and other basic OB issues including a group presentation of a tongue-in-cheek series of "news conferences" based around the business events of the recent past.  In addition, the course demonstrates how to use the spread sheet capabilities across a wide number of applications.  The purpose of this analysis is designed to help students understand more advanced financial management knowledge and further develop scenarios analyzing skills accompanied by computer proficiency.  
IV. Course Objectives

Skill- and Content-specific Goals of this module are:

· Learning goals – Foundational Skill Sets: Students will demonstrate proficiency in presentation and professional activities. 

a. Team interaction: cooperation, communication, delegation.

b. Case analysis.

c. Spreadsheet analysis.

· Learning goals – Management Theory: Students will be introduced to foundational theories of the firm, as well as to the individual managers role within the firm. Students will demonstrate understanding the fundamental facts related to the various functional areas and their relationship to the firm as a whole through written case analyses, case discussions, and class projects. 
· Learning goals – Ethical Leadership:  Students will demonstrate knowledge of the impact of ethics on organizational and individual decision making. Students will demonstrate understanding the fundamental facts related ethics and their relationship to the firm as a whole through individual written case analyses and case discussions. 

· Learning goals – Quantitative and Technical Skills: 

Students will demonstrate that they possess quantitative and technological skills enabling them to analyze, interpret and communicate business data effectively and thereby make improved general management decisions. They will demonstrate their proficiency through analyzing firm-specific and comparable industry  financial information while preparing written case analyses, engaging in case discussions and preparing class projects.
· Learning Objective – Interpersonal, Leadership and Team Skills:
Students will demonstrate interpersonal and leadership skills both independently and in a team environment through group case discussions and/or presentations.
V. Outline of Subject Matter

· The Theory of the Firm

· Self Assessment and Perceptions of Managers

· Spreadsheet Analysis

· Spreadsheet Modeling

· Leadership and motivation issues

· Communication / Teamwork
· Case Analysis / Basic Research Methods 
· Individual Ethics and Ethical Leadership
VI. Methods of Instruction

a) Instructors should use appropriate instruction methods that are consistent with the course description stated in Section II and serve the course objectives listed in Section IV of this SCO. 

Examples of instruction methods for the course include:  

·  Class lecture/examples/discussion

·  Mandatory Assessment Tests (to pre-test student abilities)

·  Experiential Activities

·  Short Case analysis

·  Written assignments

·  Pre-course online toolkits on basic concepts (e.g. statistics)

·  Team projects (required)

b) Instructors should use appropriate text books (readers) that are consistent with the course description stated in Section II and serve the course objectives listed in Section IV of this SCO. Given the breadth and nature of this unique course a customized reader jointly created by the faculty team is strongly preferred to any discipline based text.  

VII. Instructional Policy Requirements

· Instructional policies should be consistent with the course description stated in Section II, and should serve the course objectives listed in section IV of this SCO. 

· Instructors should enforce policies regarding to plagiarism, withdrawal, absences, etc., that are consistent with the University policies published in the CSULB Catalog.  It is expected that every course will follow University policies on Attendance (PS 01-01), Course Syllabi (PS 05-07), Final Course grades, Grading Procedures, and Final Assessments (PS 05-07), and Withdrawals (PS 02-02 rev).  If some or all sections of the course are to be taught, in part or entirely, by distance learning in the future, the course must follow the provisions of PS 03-11, Academic Technology and the Mode of Instruction.  


· All sections of the course will have a syllabus that includes the information required by the syllabus policy adopted by the Academic Senate.  When class participation is a required part of the course, syllabi will include information on how participation is assessed.  

� Alternative Name Suggestions: Acculturation, Foundation, Kick Off, Prelude, Groundwork, Underpinnings, Fundamentals, Essentials, Cornerstone (vs. Capstone), Inaugural, Imperative, Induction, Commencement, Debut
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