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MBA students come from various disciplines with different academic backgrounds and preparations.  In order to offer an academically challenging experience, it is essential that all MBA students possess certain foundation skills in accounting, critical thinking, finance, management, marketing and quantitative techniques.  Equipped with these foundational skills, students will be able to grasp advanced subject materials in the second part of the MBA program (Skills Applications), the respective business disciplines and contribute to a rewarding learning environment.

Dean Solt and MBA Director Horne organized four panels to work on the development of a set of exemplars of how a revised and revitalized pilot FEMBA program could look like as we work towards improving our graduate programs.  These panels were organized around the proposed structure of the revised FEMBA program: Orientation, Skill Building core courses, Skills Application – Broad focused integrative core course, and Skills Application – Narrow focused elective course. These are positioned as examples of how a two-year FEMBA program could look.

The mission of the Skill Building Panel is to develop an academic packet that will be used to satisfy the skill building (core) requirements of MBA students as listed above. Our charge was to develop the examples of how the first year core program could look like.  This packet will consist of Standard Course Outlines (SCO) and sample syllabi of five four-unit core courses in accounting (ACCT600), finance (FIN600), management (MGMT600), marketing (MKTG600) and quantitative techniques (IS600).  

Our second task was to develop what we are calling Functional Area Curriculum Matrices. The purpose of the curriculum matrices is to identify the concepts and topics that will be presented in each course. Each representative from a department has prepared a curriculum matrix identifying topics to be covered in the respective skill building (core) courses. We are then combining the department matrices into an MBA curriculum matrix that will provide a complete listing of all topics covered in all MBA courses. These matrices serve as basic input to the standard course outlines and help ensure that the MBA curriculum is integrated across courses and disciplines. They also help new instructors and students understand which concepts are to be presented in each course. In the end this MBA Curriculum matrix will allow us to map our curriculum to our learning objectives for AACSB and assurance of learning. 

In this packet of information you will find the following:

1) Marketing Curriculum Matrix

2) SCO for the PROPOSED MKTG 600 core course

3) Sample Syllabus for the PROPOSED MKTG 600 core course

4) Frequently Asked Questions – we put together a list of FAQs and the answers to these questions as a way to bring faculty up to speed on what we are doing on February 5th.

Please keep in mind that all the documents that you are reading are a “work in progress”.  After the February 5th conference, David and I will meet with the department to talk about the proposed ideas for the MBA curriculum.

We request that you read through this information and bring the packet of information to the Conference on February 5 because we will be referring to the information as we talk about ideas and strategies to pilot a Revitalized FEMBA program starting August 2010.

